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Enhance your next email marketing campaign with this 
free advice from the schools marketing exper ts.
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Increase your revenue with 
these email marketing tips!

Inbox

Bespoke to your needs

Hello Michael

A great email  campaign can mean the 
di f ference  between them engaging  with you 
or just delet ing your email  without reading i t .  
Your email  must interest your recipients and 
leave them want ing to find out more

Watch our quick video now to see 
how you can create a buzz with your 

next email campaign.

Design your emails 
for success!

Download our guide for free

You’re receiving this email because you’re a client or friend of Buzz Education. 
View this email in your browser | Unsubscribe

buzz-education.com

From name
This is your first opportunity to create 
some brand recognition. Before your email 
is even opened, your business name will 
be visible in the inbox. 

Company logo
When we analysed the emails we send for 
clients, the logo was the most popular call 
to action in 16% of campaigns.

And over 90% of the time, Head Teachers 
will click on the company logo to do more 
research into your brand. So make sure the 
logo links to your home page, or something 
relevant that will give a comprehensive 
overview of what you do.

Video
There’s no denying that video is a powerful 
marketing tool. Industry stats have shown 
video content to increase click through rates 
by as much as 135%. 

However, embedding video in email presents 
a variety of problems. Many email clients 
still don’t support video, and sensitive SPAM 
filters on school email addresses can be 
triggered by large files. The best solution is 
to host the video content externally and use 
an image which links to it.

Images
We analysed hundreds of emails and 
found that using relevant imagery in 
sales and promotional emails raised 
click through rates by an average of 
49%! What’s more, we found it had no 
negative impact on delivery rates.

Footer
Don’t forget all the important compliance 
requirements in email marketing. 

Include a clear unsubscribe link, postal address 
and your GDPR statement in the footer of your 
email.

Readability
Format your text so it’s easy to scan 
and pick out the most important points. 
Make it easier for your readers by:

• Keeping paragraphs short
• Using bullet points
• Highlighting important text 

Preview text
This is a chance to expand on your subject line, 
and give readers more incentive to read your 
message. Don’t let this be prepopulated by the 
dreaded ‘view in browser’ text!

Header
You’ve got two seconds to engage 
a reader before they decide to move 
on. Think carefully about the text 
and imagery you use in your header, 
and make sure it gets across the key 
benefit of what you’re offering.

Personalisation
We see a 10% rise in engagement 
rates when an email makes use of 
accurate data to personalise the 
message. Just make sure you trust 
the data you’re using!

Design
Different email clients and devices render 
HTML differently - aim for a consistent 
experience across all inboxes.

Call to action
Know what action you want a reader to 
take, tell them, and make it easy for them. 
Everything from the shape and colour of 
buttons, to the exact language you use can 
make a huge difference. So, keep testing!

Be mobile friendly
64% of teachers access email on a mobile, and 
33% use tablets. 

Our most recent stats show that 24% of emails 
to schools are being opened on a mobile device, 
which means it’s more important than ever to 
make sure your design looks good on all devices.

Subject line
35% of people will open an email purely 
based on your subject line.

Even more importantly, 69% of people say 
they will mark an email as SPAM because 
of a subject line.

So, it’s important to spend some time 
thinking about this vital aspect of your 
campaign. A/B testing is a great way to 
maximise your engagement rates.

Now that you’ve got the basics, it’s time to step up your 
learning and become an email marketing expert.

Visit our education insights today!

01257 460036info@buzz-education.com 13 St. Georges St., Chorley, Lancashire, PR7 2AA

with your next marketing email

https://buzz-education.com/marketing-to-schools-resources/

