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Use this handy checklist to plan the perfect marketing to education email 
campaign. Whether you’re looking to send a series of emails, or a one-off 
campaign, this checklist includes everything you need to think about. 

Have you identified a clear 
goal for your marketing 
campaign?

It’s important to know exactly what 
you’d like your campaign to achieve.

For example, are you looking to:

Choose the right time to send your 
campaign to achieve the highest possible 
engagement rates. 

*These months get great results, but teachers are receptive
to marketing all year round.

We’ve included some helpful insights 
below: 

Get the most out of your marketing by 
scheduling follow up campaigns to the 
teachers and education staff who engaged 
with your campaign. 

It’s a great way to keep your brand visible 
and give teachers the gentle nudge they 
need to take action.

Create some measurable and attainable 
targets focused around your campaign 
goal. For example, if you're looking to drive 
traffic to a particular webpage, look at the 
analytics for that page. Here are some 
things you could measure:

Once your campaign has been sent, analyse 
the stats and use them to guide your next 
steps. E.g. if your open rates need a boost, 
think about switching up your email subject 
lines. 

Best day: Thursday

Between 8am and 9am

September and October*

Best time: 

Best month:

Promote an event
Attract visitors
Generate teacher sign ups
Boost school bookings
Raise awareness of an important issue

•
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•
•
•

Open rates 
Click through rates
Conversion rates
ROI (return on investment)
Webpage analytics 
Number of enquiries
Number of PDF downloads
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•Buzz’s Top Tip

Spend some time thinking about who 
you’d like your campaign to reach. 

Make sure you consider:

The type of education 
establishment you’d like to 
target e.g. Primary Schools, 
Nurseries, Sixth Forms, 
Academy Schools, 
Independent Schools, 
Universities. See all the types 
of schools here.

The areas you’d like to reach 
e.g. the whole of the UK, 
England, Scotland, Wales the 
North West, South East, South 
West - be as broad or specific 
as you need to be. If you’d like 
your campaign to be really 
targeted, why not set a radius 
e.g. 45 miles from London?

The decision makers you’d like 
to connect with e.g. Head 
Teachers, Primary School 
Teachers, Business Managers, 
SENCOs. See the full list here.

Have you identified your 
target audience? 

Have you planned your 
marketing schedule? 

Have you set targets to 
measure your campaign’s 
performance?

Have you planned a follow 
up strategy?

 Get in touch now to book your 
next campaign

•

•

•

Buzz’s Top Tip

Plan your marketing around key events 
in the school calendar e.g. the new financial 
year, the summer holidays, World Book Day, 
Children’s Mental Health Week, the start of 
the new academic year.

Once you know the main purpose of 
your campaign, create some really 
targeted goals. The more specific, 
the better! 

Here’s a couple of examples:

Attract more on-site visits from 
secondary schools in the South 
of England.

Promote your free courses for 
education staff in the North West. 

Increase the number of students 
signed up to your A Level workshops. 
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